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. Redefining how business will be transacted

-
between modern grocery retailers & their suppliers .
L 4 S -
' Following are “select slides” from a 2019 presentation shared with GS1

This represented a pivot based on the challenges of lack of interoperability
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reterms

A quick take on the
* grocery retail industry
* the opportunity reterms sees
* and the role GS1 plays
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Businesses are stifled by Legacy systems

Customer mindsets are changing And so is business

Reinvent via
disruption
Old business models are
being challenged by
companies that
understand the power of

software applied to a
disruptive idea

For the industry collaboration is a must for efficiency
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Reterms is focused on the back end

Product
authenticity Connecteql supply
Not counterfeit chain -
Manufacture flow, Digital & automated
Tracking shipments & advertisin Loyalty programs
Provenance Product . &
delivery
Product sourcing recall

B2B payments

KYC Consumer
Knowing retailer & But the o payments
supplier back end of retail is not .
vermissioned smart connected| Payr[r)len’élfraud Progluct warranties
contracts ouble price guarantees

payments
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addressing a major industry risk

Retailer — Tesco

Risk 1 of 7

1. High level of judgement

v

o

= 2. Reliant on Complex legacy
(] systems

O

(T

© 3 Management Bias

Management Override

Commercial

Recognition of

3.

....................

Risk 2 of 7 Risk 1 of 3
When recognized o < 1. Riskrevenue overstated

= O

c s
Variety & number of buying g ‘c 2. Material complex and
arrangements &’ %o judgmental

o

Significant complex &2 3. Incentive to recognize
performance contracts income early

The risk from complexity coupled with legacy systems in the
grocery sector is real and ongoing as highlighted by Auditors
E&Y in Tesco and Unilever annual reports
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At a time when the industry wants change

0 e Accurate, validated and aligned product master data...
m Full visibility of data status and ownership across the value chain

DATA

QUALITY An effective industry standards body specialising in product and consumer master data

Simple and effective tools and systems to capture and share product master data

Product master data solutions are aligned to future value chain and consumer needs

industry initiatives
APEC trade ministers

Leverage Machine Learning, Big Data and Blockchain to improve product master data

regarding
LEl, LOU, GS1, Alignment with global standards”

ProductDNA, GDS
& provenance Source: Product Master Data Workshop, August 2017
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https://www.lei.direct/
https://www.lei.direct/glossary/local-operating-unit-lou/
https://www.gs1.org.sg/
https://productdna.gs1uk.org/
https://www.gs1.org/articles/1813/21-trade-ministers-americas-asia-give-full-support-global-data-standards
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Reterms pivots to build an industry standard

Path to Market End

rnow

get started U Se r

o Select acompelling use case
o Leverage collaboration

Our Vision

Our Approach

o Automate the back end of retail Build supplier/ retailer smart contracts

. Simplify trading terms
o Remove reliance upon legacy systems,
Retailers

l— \|IE
o

Suppliers

o Build smart data to protect profits
o Provide benefits to all via smart contracts ‘ l

Help settle those contracts

o Focus on profit protection Build data assets

o Provide intelligence to grow sales

Delivering smart insights

(o Feed a settlement pool > ~

Settlement Pool

o Increased visibility to c-suite executives

Distributors

Promotional terms

Rebates off purchases

Incentives from sales

Traditional media

LR L Y]

Instore media

Shared with
sighing an NDA

Real estate

Cost of goods
Source: IBM & Consumers Goods Forum
Tomorrow’s value chain
Looking beyond .

the Value Chain payables processing
dispute management
loyalty program management

trade promotions management

O O O O

Why
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Reterms has created xxxxxxxXx

Reterms has created an entire business model that can streamline the retall
iIndustry amongst others based on leveraging DLT/blockchain technology.

 Introducing a disruptive platform to reinvent retail, requires a flexible mindset
focused on industry collaboration to overcome the obstacle of data control.

« Reterms believes
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Aligning the industry on trading terms
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Reterms to address complexity

reterms

®

1

Australia

Harvesting location

GLN: 9 PL-AD23
@
:. :
; E
A
GTIN: 09504000219109
Batch/lot: B20171202~1
Attributes
Production date: 2017-05-22
Who (GLN) 9504000219000
What (GTIN) 09504000219109
(Batch/Lot) B20171202-1
(QTY) 200
Where (GLN) 9504000219901
(GLN extension) PL-A023
When 2017-05-22T713:15:00406:00
Why Harvesting
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Processing location
GLN: 9501101530911

GTIN: 09501101530003
Batch/lot: AB~123
Attributes

Expiration date: 2017-12-02

Who (GLN) 9501101532007
What (GTIN) + (Batch/Lot) + (QTY)
(Ingredients)
What (GTIN) 09501101530003
(Cases) (Batch/Lot) AB-123
(QTY) 500
Where (GLN) 9501101530911
When 2017-07-14723:20:00+01:00
Why Manufacturing

Qutbound staging area
GLN

0s=-5

SSCC: 395011015300022013
Contents

20 cases of GTIN: 09501101530003
Batch/lot: AB-123

Expiration date: 2017-12-02

Who (GLN) 9501101532007
What (SSCC) 395011015300022013
What (GTIN) 09501101530003
(Contents) (Batch/Lot) AB-123
(QTY) 20
Where (SGLN) 9501101530928
(GLN extension) ST-5
When 2017-08-02709:12:00+01:00
Why Shipping

oading dock
SLN

Pallet identification
SSCC: 395011015300022013
Truck identification

GIAI: 9504000220L1~-501-BK

Who (GLN) 9504000220006
(Carrier)
What (GIAI) 9504000220L.1-501-BK
(Truck)
What (SSCC) 395011015300022013
Where (GLN) 9501101530928

(GLN extension) OD-15
When 2017-08-02710:15:00401:00
Why Transporting

ng

Location dentification

Inbound staging area
GLN

15-3

Pallet identification
SSCC: 395011015300022013
Contents

20 cases of GTIN: 09501101530003
Batch/lot: AB-123

Expiration date: 2017-12-02

Who (GLN) 9504000221003
What (SSCC) 395011015300022013
What (GTIN) 09501101530003
(Contents) (Batch/Lot) AB-123

(QTY) 20
Where (GLN) 9504000221102

(GLN extension) 1S-3
When 2017-08-02712:12:00+01:00
Why Receiving

reterms

RTM - A missing

piece of the

puzzle

Location identification
Store

GLN: 9504000221805

L.

Consumer unit identification
GTIN: 9501101530010
Batch/lot: AB-123
Attnibutes

Expiration date: 2017-12-02

Who (GLN) 9504000221003

What (GTIN) 9501101530010
(Batch/Lot) AB-123
Q@ry)2

Where (GLN) 9504000221805

When 2017-08-12T711:34:00+01:00

Why Selling

© GS1 Australia 2019
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Reterms solution

Identify

Global Location Number Global Location Number Global Location Number

Egd %Fﬁi’ajﬁﬂ'

Manufacturer Item Case Pallet Transport Distributor ~ Transport Distribution Transport Case Store Customer
| 1 1

mmm Ill e ™\

Global Trade Item Number Serial Shipping Container Code Global Tra n Number

Ca ptu re Reterms -

GS1 System Data Carriers .
Barcodes and EPC-enabled RFID tags Completlng the

7\
| journe
100 | COMRMEEEED | .; journey
671414170052 ’ 00614141987658 (175100611 .
(21)000541A8B¢C
Share - J

v i

C——
e
—

(01)10614141003461

Electronic Commerce Information Flow
Master Data (GDSN) +« Transactional Data (eCom) +« Physical Event Data (EPCIS)

( Interoperability B ¥
\l / perab ) ] I ]

T
Request For Price And Purchase Planning Shipping Invoice Product
Quotation Promotion Data Order Schedule Notice Recall/Withdrawal
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Reterms looks to reinvent via disruption

Digitizing APplatforms

gain traction Gollaboration Transformed
2000 2014 2019 2025
H
@ Thepast
@ The present
@ The future low 9o ‘o '@ i
Profit Retailer EDI B2G E-Invoicing Real Time  Master Profit ‘ Machine ‘Arificial
Recovery  portals Initiatives Profit Data Protection \Learning Inteligence
Recovery % = Source: Reterms

I legacy systems reliance —3 |nefficiency - =P Blockchain Inspired

Providing new ways of working for the retailer and supplier

© 2019 RETERMS. ALL RIGHTS RESERVED. THIS DOCUMENT IS STRICTLY PRIVATE & CONFIDENTIAL AND CONTAINS PROPRIETARY INTELLECTUAL PROPERTY & MUST BE TREATED WITH CARE 13
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Reterms understands the complexity

Trading

Terms

Mother Supplier §

National
and/or

Regional

Distributor -

Purchase Driven

Space Driven

Sales Driven

Other

Purchase Drive

Volume Incentives

Rebates

Damage Allowance

DC Allowances

Gondola's

Pillars / Wall

Check Out Counters

Other

Price Makeup

Promotional Sales

Trader Sales

Ad Hoc

New Store Driven

Remodel Store

Product Driven

New item listing

Ad Ho. Event Driven

see above

Pomotion support

Advertising Allowance
Warehouse Allowance

New Store Allowance
Defective Allowance
Deal/Promotional Allowance
Quantity/Truckload Allowance
Early Buy Allowance

Price Protection

EDI Allowance

Display Allowance

New Warehouse Allowance
Volume Rebates

Deal Allowance Due on Shortages
Meet Competitors Price
Allowance - All Others

4 years of manual data cleansing gave us significant insight

and improving better machine learning
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